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CAREER SUMMARY

Senior level Marketing Professional whose experience includes multinational Fortune 500 companies, Wall Street startups, hospitals and healthcare corporations, broadcasting and publishing. Entrepreneur running two businesses currently. Held leadership positions in Marketing, Public Relations, Communications and Community Relations.  

Versed in all aspects of marketing and public relations from strategic to hands on tactical. Leadership strengths include facilitation, interpersonal and influence skills, consensus and team building and ROI measurement of marketing.  Ability to persuade executive leadership.  


EXPERIENCE AND ACCOMPLISHMENTS

Fast Forward Strategic Planning and Marketing Consulting 


an international 
marketing consulting firm

President
Provides strategic consulting in all areas of marketing and communication to Fortune 500 and healthcare institutions. An international practice that is helping firms anticipate trends and proactively take the market lead in addressing them.

Firm has grown revenues year after year and through strategic positioning branched into international work in just the second year of operations, forging business partnerships in the U.K., India and the Middle East.

Touchstone Health Partnership, Wall Street, New York, NY

a medical management company working with Medicare Plus Choice plans servicing NYC
Chief Marketing Officer
Marketing and sales responsibility for pre-IPO, start-up, Lehman Brothers funded organization that defines a new model for the delivery of healthcare to seniors through the managed care structure.  Staff of three; reported to President. 


Through a brand initiative, changed the company culture and mindset to a consumer focus.  Formed a sales team and call center function that contributed to a 600% membership increase.  Formed a community development function as a means to live the brand in the community. Developed membership outreach and retention initiatives.


Unisys Corporation, a multinational, Fortune 500 company




providing hardware, software and consulting solutions                                                                    

Director of Marketing / Communications, Unisys University
Responsible for communications, marketing, university, media, and community relations for Unisys University, the training organization for Unisys Corporation. Reported to Vice President.  Managed a staff of seven.


Part of the leadership team that created and launched a corporate university at Unisys.  Conceived best-in-class e-business web solutions for training delivery and enrollment.  Media placements in Wall Street Journal, Fortune Magazine, Information Week, Business Week.  Complete branding of University tied to corporate branding.  Metrics: at departure, University Intranet was second highest rated in company; training use was at record levels with 22,000 employees (of 34,000) expected to receive training.


Manager of Employee Communications
As Employee Network webmaster, grew intranet into second most visited Unisys intranet site.  Authored, produced and launched an HR-to-HR intranet site, IABC Epic Award winner.  Produced two international HR television programs; one of which received an IABC Epic Award.  Received two Unisys Achievement Awards of Excellence in first nine months, three during tenure.


Graduate Health System, Burlington Co., NJ



a now defunct health system with hospital operations in Pennsylvania and NJ
Director of Marketing and Public Relations
Responsible for employee, marketing, media, community and government relations, special events, senior membership program, and Lifeline sales and marketing program for two community hospitals. Reported to President.  Managed a staff of six.

Coordinated a major crisis announcement of the closing of acute care services at a System hospital. Minimized negative publicity.  Implemented a comprehensive internal communications program.  Completed a name change and launched a marketing campaign for the sister facility of closed hospital.  Lobbied on behalf of healthcare related issues.  Instituted a program rewarding employees for identifying media stories.  Developed 55+ senior membership services, which grew to 6,000 members and accounted for 5‑9 admissions monthly.  Successfully sold Lifeline service while keeping brand identity.  Developed and implemented marketing plans for product lines resulting in growth.  Improved public image through intensive and on‑going media relations campaign.  Established an exclusive medical hotline showcasing hospital physicians monthly in local daily newspaper.  Strengthened ties to the community through partnering and participation in events.  Participated widely in community boards; developed award‑winning Bicycle Safety Day.

Previous Positions:


Director of Corporate Communications, Episcopal Hospital, Philadelphia, 

Writer / Editor, J.B. Lippincott Company, Philadelphia, PA & Slack, Incorporated, Thorofare, NJ

Producer, CBS Inc. Philadelphia - WCAU‑TV, WCAU‑AM Radio and the CBS Radio Network.

EDUCATION

M.S. University of Pennsylvania, Organizational Dynamics Program

GPA: 3.9

B.S. Communications, Drexel University



       

GPA: 3.7

ASSOCIATIONS

Contributing Member, Health Leaders online; Past Board Member, Society for Healthcare Strategy and Market Development (SHSMD); Fellow, Society for Health Care Strategy and Market Development; Diplomate, American College of Healthcare Executives; Accredited Business Communicator, International Association of Business Communicators (IABC); Past President, Board of Directors, IABC, Philadelphia; Member, American Association of Healthcare Consultants

SPEAKING ENGAGEMENTS

1st and 2nd Middle East Strategic Healthcare Marketing Forums, Dubai, United Arab Emirates

PA, OK, AL, NC, NE Healthcare Marketing and PR Societies

Two World Research Group Healthcare Conferences

Corporate University Week International Conference

Annual Conferences for SHSMD in various roles

BOOKS

“Who Moved My Dentures?”, Warren Publishing, 2004. Community service as senior advocate, long-term care advisor and motivational speaker who connects with boomers and seniors. Featured in Philadelphia Inquirer, The Charlotte Observer, Orlando Sentinel among others.

AWARDS / ARTICLES WRITTEN / ARTICLES FEATURED – see www.4wardfast.com  


2001 to Present





2000 to 2001





1997 to 1999





1998 to 1999








1989 to 1997





1997 to 1998








